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We achieve this through a design approach that blends innovation, technology, data, 
and creativity.



® RETEX SPA

We support our brands end-to-end, from the definition of the best go-to-market
strategy to the communication on main digital marketing channels, from tech
development to marketplaces management, worldwide and in China.
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Our services for Digital Transformation

GO TO MARKET 
IN CHINA
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Via Gaetano de Castillia, 23
20124 Milano (MI), Italy
info@retex.com
+39 02 89 050 792

Thank you.
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