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The new wave of luxury — digital revolution and
new consumer scenarios

The study provides:
< an overview on the fashion
luxury market in Europe

« strategies, vision and brand
positioning

« comparison between wholesale
and retail

« consumer preferences and
behaviors

evolution of Buy Now Pay Later

. DOWNLOAD FULL REPORT AT WWW.HEYLIGHT.IT
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Benefits of Buy Now Pay Later

ol Q0o

Increase sales

and attract We take the risk,
new categories you get paid
of customers immediately
Attract new categories Fraud & solvability Simple payment
of customers risk guarantee and return processes
Drive conversion Weekly payment Easy integration,
of all your sales no start-up costs

Increase basket size

HeyLight



Target groups in the fashion luxury sector*

Age

Occupation

Lifestyle

Purchase
Drivers

BNPL Usage

HeyLight

Adults (35-55 years)

Professionals, managers, salespeople,
small business owners

Demanding, refined through advanced
practice, permissive and decidedly
"rewarding" with high expectationsin
terms of quality, service, reliability, and
personalization

Pleasure, desire for gratification, brand
value

37.9%

*GFK, Panel Sinottica 2024
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Young Adults

Students or young workers, salespeople,
small business owners

Instinctive, highly attracted to novelty,
inclined to risk, and not very inclined to
planning or loyalty (towards brands,
products, retailers...)

Inclination towards new experiences,
experimentation, continuous search for
desire fulfillment

Young and very young (14-35 years)

Students, workers, salespeople, and
employees

Open, curious, and positive, seeking to
get the best out of life, continuing to
invest in cultural and professional
development, without neglecting family
and social relationships and the
entertainment associated with them

Correct evaluation of cost-benefit and
purchase rationality

57.6%



Target groups In the fashion luxury sector*

other Resident Permit
& non Resident
1%

Swiss-National Permit C Permit B

65.1% 17.2% 16.6%
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A digital solution for your store

Launch of HeyLight e Innovation in the Swiss
offering across 126 il market with a pay in 24
stores in record time months with trade-in option
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Innovation #2:

Boost affordability & loyalty with forward Trade-in

Da Solutions

Launch of “Refresh” online &

instore offering for all Apple products

Innovation with combination of KKG
credit product + trade-in options
(24x on phones/iPad, 36x on Mac)

" Das beste iPhone.
Zum besten Preis.

Mit der ReFresh-Finanzierung.

ab CHF 28.79

pro Monat

IPhone 15 *Mer Infos ach cam Kikck:

D) Solutions

Wenn mit Apple, dann mit uns.
dg-solutions.ch

HeyLight

mobilezone

Launch of “Flexrate” offering
across 126 store in record time

Innovation in the Swiss market
with a “no-abo” pay in 24x month
with trade-in option

Dein neves iPhone zum unglaublichen Preis FLE)&ATE.
Mit dor FLEXRATE Ratanzshiung hast du alle Opfianen in der Hand PEEE—

Media$Markt

Launch of “Forever Plan”
offering instore on Apple devices

Tech for onboarding with KKG
credit product + forward trade
in (12x-36x)

FPVIINENINElD)

BEREITFURMEHR? 22
N D
R REER

FXREVER
EYREVER

iPhone 15 Pro ab 36.56 pro Monat mit
deinem FOREVER-Plan*
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et started!
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