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The new wave of luxury – digital revolution and 
new consumer scenarios

The study provides:

• an overview on the fashion 

luxury market in Europe

• strategies, vision and brand 

positioning 

• comparison between wholesale 

and retail

• consumer preferences and 

behaviors

• evolution of Buy Now Pay Later

DOWNLOAD FULL REPORT AT WWW.HEYLIGHT.IT
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What are the 
opportunities to catch 
and the leverages to 

focus on to 
differentiate?
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Key insights

Luxury aspirational customers 
account for 18% of the entire 

fashion luxury market.

The 75% of multibrands that rank 
in the top tier devote more than 

10% of sales in digital.

BNPL impacts sales, up to 25% of 
total revenue.

Digital payments in Italy recorded 
+12% in 2023 YoY.



6



7

Benefits of Buy Now Pay Later

Increase sales 
and attract
new categories
of customers

We take the risk, 
you get paid 
immediately

Easily fits in with 
your operations 
and web shop

Attract new categories
of customers

Drive conversion

Increase basket size

Fraud & solvability
risk guarantee

Weekly payment
of all your sales

Simple payment
and return processes

Easy integration,
no start-up costs
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Target groups in the fashion luxury sector*

*GFK, Panel Sinottica 2024

Age Adults (35-55 years) Young Adults Young and very young (14-35 years)

Occupation Professionals, managers, salespeople, 
small business owners

Students or young workers, salespeople, 
small business owners

Students, workers, salespeople, and 
employees

Lifestyle Demanding, refined through advanced 
practice, permissive and decidedly 
"rewarding" with high expectations in 
terms of quality, service, reliability, and 
personalization

Instinctive, highly attracted to novelty, 
inclined to risk, and not very inclined to 
planning or loyalty (towards brands, 
products, retailers...)

Open, curious, and positive, seeking to 
get the best out of life, continuing to 
invest in cultural and professional 
development, without neglecting family 
and social relationships and the 
entertainment associated with them

Purchase
Drivers

Pleasure, desire for gratification, brand 
value

Inclination towards new experiences, 
experimentation, continuous search for 
desire fulfillment

Correct evaluation of cost-benefit and 
purchase rationality

57.6%37.9%BNPL Usage

Premium Conspicuous Experientials
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Target groups in the fashion luxury sector*

Swiss-National
65.1%

Permit C
17.2%

Permit B
16.6%

other Resident Permit 
& non Resident  

1%

12 mth.   27.9%
24 mth.   30.7%

36 mth.   41.4%

Av. Basket 
CHF 1’700

Ecommerce 
retailer #2 

In store 
retailer #1 76%47% bought for first time 

at merchant

New customer 
acquisition

When offering longer duration 
(smaller “instalments”) with interest
(36 instalments) vs 0% BNPL 
(with 24 Instalments)

Instore/ Ecom. 
retailer  

+28%
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Launch of HeyLight 
offering across 126 
stores in record time

Innovation in the Swiss 
market with a pay in 24 
months with trade-in option

01 02

A digital solution for your store
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Innovation #2:
Boost affordability & loyalty with forward Trade-in

Launch of “Refresh” online & 
instore offering for all Apple products

Innovation with combination of KKG 
credit product + trade-in options
(24x on phones/iPad, 36x on Mac)

Launch of “Flexrate” offering
across 126 store in record time

Innovation in the Swiss market
with a “no-abo” pay in 24x month 
with trade-in option

Launch of “Forever Plan”
offering instore on Apple devices

Tech for onboarding with KKG 
credit product + forward trade
in (12x-36x)



Get started!

Copyright © 2024 HeyLightAG. All rights reserved


	Visual assets
	Diapositiva 1: HeyLight
	Diapositiva 2
	Diapositiva 3
	Diapositiva 4
	Diapositiva 5
	Diapositiva 6
	Diapositiva 7
	Diapositiva 8
	Diapositiva 9
	Diapositiva 14
	Diapositiva 15
	Diapositiva 16
	Diapositiva 17: Get started!


