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The MarTech company that promotes and 
accelerates connections between brands and 
stakeholders, guiding companies in the transition 
towards a new meaning of Retail.

W E  A R E  R E T E X

We achieve this through a design approach that blends innovation, technology, data, 
and creativity.



2100* € 300M+*

32 SOCIETÀ
BENEFIT 
& UNGC 
MEMBERS

Talents across 
the world

Estimated group 
revenue in 2025

Italy, Spain, 
Portugal, Serbia, 
China, Mexico

Nationalities in our 
team

Key data

*I dati rappresentano la somma dei valori di riferimento di Retex e Alkemy. Questi numeri sono forniti a scopo 
illustrativo e potrebbero non riflettere l'attuale struttura organizzativa o eventuali cambiamenti successivi. 

6 countries

ISO27001
CERTIFIED

STRICTLY CONFIDENTIAL

We guarantee 
the highest level 
of security for 
our customers





STRICTLY CONFIDENTIAL

Our partners

RETAIL & OPERATIONS CONTENT & DATA

BUSINESS COMMUNICATION & MEDIA



STRICTLY CONFIDENTIAL

They trust us

FASHION & LUXURY CONSUMER RETAIL & FOOD SERVICE DIRECT TO CONSUMER
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Pet Economy in Europe

In 2022 half of the 
european households 
own a pet.

A 53bn € market

Source: FEDIAF European PetFood FACTS & FIGURES 2022 Published with Annual Report 2024 



Pet Care E-commerce in Europe

E-commerce share keeps 
growing among the pet care 
distribution channels.

In the UK, Western Europe’s 
biggest pet care market, e-
commerce accounts for a 35% 
sales share. 
Pet shops and superstores still 
lead regionally,  increasingly 
pursuing an omnichannel 
approach, but also expanding 
their physical footprint.

14,1bn $ Revenue for Pet Supplies e-commerce in 2023

Source: ECDB eCommerce in Europe 2024



From Pet owners to Pet parents

Humanization of Pets is leading to a rise in 
demand for premium products and 
advanced services focused on the emotional 
and physical well-being of pets, including 
specialized foods and eco-friendly products.
The Pet Technology sector is rapidly 
expanding too, focusing on products – smart 
collars, automatic feeders, etc. – and digital 
solutions – teleconsultation, health insurance 
- for pet well-being.

Increasingly treating pets as family members

Source: Euromonitor Voice of the Consumer: Lifestyles Survey, fielded January to February 2023

71% of pet owners globally 
treat their pets as beloved 

members of the family



Three Consumer Trends in Pet Care 

Value Hackers: 
Pet owners who seek the 
best deals

In response to high inflation 
and escalating costs, 
consumers are resorting to 
cost-cutting behaviours:

• Planning to visit discounters 
more frequently

• Buying more private label 
products

• Utilise rewards points for 
payment

In 2024, according to Euromonitor International

Delightful Distractions: 
Joy from our furry friends

Consumers feel the urge to 
escape the burdens of their 
everyday routines and 
problems by cuddling their 
pets with:

• Human-grade products 
(treats, mixers, specialty 
foods)

• Pet services (spas, salons, 
health and wellness centres, 
swimming pools and 
studios)

Wellness Pragmatists: 
Demand for functional food 
expands beyond humans to 
pets

Consumers are 
seeking healthy foods and 
solutions, aiming to keep their 
pets fit and healthy through:

• Pet food supplements
• Preventive health solutions 

(health wearables)



Petcare E-commerce Growth: 
Optimizing Assortment & 
Audience Segmentation



Stable growth in Petcare searches on Amazon
EU4 Markets show consistent demand, with Italy leading the trend



Evolving Petcare preferences on Amazon.it

45.8%

30.7%

23.6%

Cani

Gatti

Other
-1.1 pts

+1.1 pts

Dogs lead in searches, cats drive growth with humanized care

Estimated searches 
on Amazon.it in 2024



Evolving Petcare preferences on Amazon.it
Dogs lead in searches, cats drive growth with humanized care



74.1%

10.2%

9.7%
6.0%

Accessori

Cibo

Antiparassitari

Cura e Salute

+1.2 pts

+1.3 pts

Estimated searches 
on Amazon.it in 2024

Rising demand for pet health products on Amazon.it
Amazon shifts from accessories to wellness products

Interactive games trend 



Omegor's Omega-3 for pets: a catalyst for market growth

Human health leaders enter petcare 



Advertising on Amazon 

Search Advertising
• Focuses on consideration and purchase phases.

• Drives sales and boosts discoverability for new products.

• Engages customers from Display Advertising campaigns.

Display Advertising
• Retail-centric solution for on and off Amazon reach.

• Utilizes programmatic advertising with first-party insights.

• Accesses exclusive inventory for broader audience reach.

• Delivers banners and videos on and off Amazon.

Maximizing reach and engagement across the platform

SPONSORED 
BRAND

SPONSORED 
PRODUCTS

SPONSORED 
BRAND VIDEO



Targeting pet lovers on Amazon 

• Optimize customer journey to deliver the right 
product at the right time using data insights.

• PET consumers are primarily women aged 25-
44, interested in natural and organic 
products.

Harnessing data to connect with engaged pet consumers

• Purchasing habits favor 
sustainable, eco-friendly, and 
premium products.

• Largest audiences are for dog 
products, highlighting a trend 
towards pet accessories.



Via Gaetano de Castillia, 23
20124 Milano (MI), Italy

Contact us:

Beatrice Monza – Head of Retail Media
https://www.linkedin.com/in/beatricemonza/

Gian Piero Cerminara - Senior Business Development Manager
gianpiero.cerminara@witailer.retex.com

Sergio rondena - Direttore Commerciale Consumer Retail
sergio.rondena@retex.com

Thank you!

https://www.linkedin.com/in/beatricemonza/
mailto:gianpiero.cerminara@witailer.retex.com
mailto:sergio.rondena@retex.com
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